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WEARING ART ON
THE SLEEVE

BY RASHMI GOPAL RAQ

symibolof prestige and exclusiv-

ity. haxury is all about superla-

tive value and desirability, Fur-

ther, customising a luxury
product using the medium of art only en-
hances its appeal and aspirational valae.
Curating such pieces of nuanced luxury s
Mumbai-based The Smudio Project, a be-
spolon design hrm specialising in wearable
art. Foumnded by artist Kanila Ranka Adami,
who passionately works on customisang
Tuxury products for her clients, Studio Proj-
ect is all about integrating a towch of the
client’s unique personality and personal
stybe into the product, Think hand-paint-
o Louds Vuitton suitcases, Fendi shoes,
) Dior handbags and musch more.

A MUMBAI-BASED
PROJECT IS MARRYING
FASHION WITH ART IN
THE MOST CREATIVE
WAY POSSIBLE

Blending [ashion with fine arts

With a passion for design, Kanika was al-
ways interested in creative arts, especially
painting. She i an dlumnus of the prest-
ghonns School of the Art Institute of Chicago,
whiere she pursued a bachelor’s degree in
Fine Arts, “Though D was bomand broughs
up in Bombay, | have had the good for-
fume to travel around the globe at a
young age, which significantly influ-
enced my artistic style and sense of
aesthetics. All through my years in
Chicago, | was deeply intetested In
the conflueence of fashion with
fime arts. 1 always wondered at
ways one oould bring art out-
side of 3 studio space or a gal-
lery wall” says Kanika, After
completing her gradusation,
Kanika explored career op
tons In graphic designas
well as textibes but they
Failied tosatkate her cre-

ative bent of mind.
Her foray into paint -
ing on praducts hap-
pened rather seren-
dipitowsly. =1 painted
a pait of shoesasa gift

A handpainbed
shaleboord
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for my friend’s birthday which | posted
instinctively on Instagram, Unexpectediy,
the post received a lot of atbention and
meached thousands of people. I started re-
cefving multiple painting requests. Initial-
Iy, 1 did a bot of projects pro bane bat it was
my way of bearning on the job. There was
no ready-made course or a ‘Google search’,
wihibch woulbd give me a step-by-step cheat
sheet bo the kind of painting and person-
alisation | was doing. Hence, [ did a bot of
low-budget projects indtially, which I gifted
1o friends, This helped build my confudenoe
and I slowly moved towards painting on
higher value products,” says the 29-year-
old, Thus was bom The Studio Project in
2016,

Enticing variety and persanal touch

Thee Studio Propect s a high-end, exclusive
hand-painting venture that works on a
mumber of luxurious products like bags,
wiillets, cardholders, padspornt cases, lug-
Bage, shoes, jackets, accesson és, musical
instruments and even skateboards. Kani-
ka's meticulous artwark can be seen on
coveted brands like Hermes, Chanel, Lou-
isVuitton, Fendiand Guod amongst others,
and are a perfect fit for individuals with
arefined taste and discerning mind. Her
renawned clientebe includes internation-
al fashion houses like Dios, Ferragamo
and Versace and celebrities like Sonam
Kapaar, Nita and 1sha Ambani, Virat
Kohli, Anushka Sharma, Ayushmann
Khurrana, Ibrahim Ali Khan and Saman-
tha Buth Prabhu,

Befare starting the design and painting
precess, Kanika fieels that it is imperative
to get familiar with some key aspects of
the clients” personality, “I work to tam
theirideas and aspirations intoa distinc-
tively personalised painted reality
through group brainstorming and Ede-
atlon. When clients share reference pho-
tographs with me during this phase, Tam
able 1o learn more about their personal-
ity and better understand how to meet



thirir nesds. Many clients opt to gt por-
traits of thedr dogs, as they hold a unigue
place in their hearts and these make for
the cutest artworks, Travel stickers tell-
ing stories of their personal experiences
is also the way many clients choase to
add their personal touch to their prod-
ucts,” adds Kanika, who is currently
working on painting a denim jacket fora
chient with 30 assored stickers, includ-
g her favourite books, travel destina-
tions, important birthdays and dates,
college crests, favourite foods, ete,

i\ handpainked Louis Vitton bag

Meticulous and elaborate process

The lifecycle of a customisation project
starts with the customer sharing an image
of the product, The praduct is normally
bought by the client and shipped tothe sty
dio. Kanika then comes up with themes,
concepis, and colour schemes after discus-
sioms with the client. The technigue and
painting style is langely detesmined by the
distinctive properthes of the surface of the
hase product. Digital graphic layouts that
wigisally iflustrate the conoep is prepaned
and onoe this s approved, the sctual paint-

Ing commmences, “1 use imported paints and
supplies from repated US suppliers that are
madeespectally for use onleather and reat-
ed canvas products toensurethe best gual-
iy, The foundation surface of the product
s diligently cleansd and prepared before
servieral coats of base paint are applied, To
incriae the lustne and sheenol the artwork,
each colour is painted in numerous coats”
explains Kanika, Further, several coats of
sealer are wsed to make the artwork waber-
proof and crack-proof. Alengwith the pre-
cautions taken by Kanika, a sheet of guide-
lirvees amd care tips are also sent to clients to
ensure that the quality of the artwork is
prreseryesd.

Exclusive creations

It is interesting to note that Kanika Ands
inspiration for herartwork: From a plethora
of places — whether it is art exhibitions,
travelling, surfing the Intermet, watching
fashion mmways, looking at design icons
and having stimulating talks with creative
people from various felds. She always en-
swres that mo two creations are the same
and ¢ffers variations in tesms of comporss-
tion, colowrs and size. So, which is her
faveurine project? *Customising my first
Hermes Kelly bag was one of my most trea-
sured and challenging projects. Warking
onsuchan kconic bag for the first time was
thrilling and nerve-wracking at the same
time, Given that they are ane of my Fvou-
rite accessories. bags have a special place
in my heart. They contribute significantly
to personal stybe and make a bold Fashion
statement. Customising bags allows me to
enhance the customer's sense of style,
which is truly satisfying.” says Kanika who
abso has a fetish for personalised passpont
cases. Accordingto ber, thereis something
exciting and exhilarating about travel and
discavery and making that experience 3
little more persomal and special foraclient
through thesir passport cover is something
she thosoughly enjoys.

Apart from exploring new materialsand
mediums, Kanika plans tocollaborate with
new brands in the future for thelr ensite
events for painting live is something she
finds exciting. Customising hand fans for
a repowned skincare brand and creating
soane quirky walls for homes have been
somne of het recent ventures, W
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